
CITY OF DORAL
NOTICE OF PUBLIC HEARING

All residents, property owners and other interested parties are hereby notified of a COUNCIL 
ZONING MEETING on October 18, 2023 beginning at 6:00 PM to consider the proposed site 
plan for the property located at 8050 NW 36 Street. The meeting will be held at the City of Doral, 
Government Center, Council Chambers located at 8401 NW 53rd Terrace, Doral, Florida, 33166. 

The City of Doral proposes to adopt the following Resolution:

RESOLUTION No. 23-

A RESOLUTION OF THE MAYOR AND THE CITY COUNCIL OF THE CITY OF DORAL, 
FLORIDA, APPROVING THE SITE PLAN FOR ABC LIQUORS, INC., FOR THE 
PROPERTY LOCATED AT 8050 NW 36 STREET, DORAL, FLORIDA, PURSUANT TO 
SECTION 53-184(F) OF THE CITY’S LAND DEVELOPMENT CODE; AND PROVIDING 
FOR AN EFFECTIVE DATE

HEARING NO.: 23-10-DOR-03
APPLICANT: ABC Liquors, Inc. (the “Applicant”) 
PROJECT NAME: ABC Fine Wine & Spirits
PROPERTY OWNER: Landwirth Realty, LLC
LOCATION: 8050 NW 36 Street, Doral, Florida 33136
FOLIO NUMBER: Portion of 35-3027-001-0091
SIZE OF PROPERTY: ±.95 acres 
FUTURE LAND USE MAP CATEGORIES: Office-Residential (O-R) and Business (B)
ZONING DISTRICT: Commercial Corridor District (CC)
REQUEST: The Applicant is proposing a ±12,460 square foot, two-story alcohol package store, 
comprising of retail use for the sale of alcoholic beverages for consumption off-site and in-store tastings 
and classes.

Location Map

Inquiries regarding the item may be directed to the Planning and Zoning Department at 305-59-DORAL. 
The application file may be examined at the City of Doral Planning and Zoning Department located at 
8401 NW 53 Terrace, Doral, FL 33166.

Pursuant to Section 286.0105, Florida Statutes, if a person decides to appeal any decisions made 
by the City Council with respect to any matter considered at such meeting or hearing, they will need 
a record of the proceedings and, for such purpose, may need to ensure that a verbatim record of 
the proceedings is made, which record includes the testimony and evidence upon which the appeal 
is to be based. This notice does not constitute consent by the City for introduction or admission of 
otherwise inadmissible or irrelevant evidence, nor does it authorize challenges or appeals not otherwise 
allowed by law. In accordance with the Americans with Disabilities Act, any person who are disabled 
and who need special accommodations to participate in this meeting because of that disability should 
contact the Planning and Zoning Department at 305-59-DORAL no later than three (3) business days 
prior to the proceeding.

Connie Diaz, MMC 
City Clerk
City of Doral
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by Lorna Borenstein

Cue the buzzwords: quiet quitting, 
anxiety, burnout. With more than half 
of U.S. employees disengaged and 87% 
reporting work-related stress, it stands 
to reason that employees should be 
snapping up mental health benefits. 
But they’re not. Even as open enroll-
ment season rolls out the red carpet for 
an ever-broadening menu of wellness 
options, workers’ use of mental health 
care benefits still hovers below 10%. So, 
how can company leaders help employ-
ees help themselves?

Here are three ways to look beyond 
open enrollment and inspire employees 
to engage in benefits that will better 
their mental health — and the compa-
ny’s bottom line.

Don’t require, inspire
For employees to buy into mental 

health offerings, they need to be in-
spired. How company leaders deliver 
that inspiration (and support) should 
be defined by who is on the receiving 
end of the offers. For example, a tech-
savvy mom-to-be working in Seattle will 
respond differently to messaging than a 
56-year-old factory worker in Topeka. 
While she may love a 6 a.m. in-app 
prenatal yoga class reminder, he may 
respond better to an after-work SMS 
with a 60-second stress-busting video. 
Knowing the cultural, generational and 
geographical nuances of your diverse 
workforce and how to communicate ef-
fectively to them is vital to getting them 
to use the resources available.

When seeking new ways to inspire 
your team further, keep in mind that 
hearing from new voices might capture 
an employee’s attention better than the 
standard HR communication. Don’t be 
afraid to lean on vendors for help. Their 
branding, energy and delivery may res-
onate in a fresh way, even if the actual 
information is the same.

Curate well-being benefits to 
fit employees’ neeDs

Start by listening.
Survey your employees and take the 

time to hear and understand what they 
want and need, particularly in terms of 
mental health and wellness. What are 
their priorities? What are their strug-
gles? Are they seeking clinical help or 
something entirely different? Do they 
need support for their loved ones? 
What’s working and what isn’t?

Medical benefits tend to top employ-
ee wish lists. And while, traditional, clin-
ical treatment offers one route to better 
mental health, a holistic approach to 
mental health augments those standard 
medical options and increases both the 
likelihood of participation and of ulti-
mate success. For example, we all are 
very familiar with the science and re-
search on how sleep, nutrition and ex-
ercise affect anxiety and vice versa.

What’s more, even if employees 
see a prescribing clinician, that alone 
may not provide the relief they need. 
According to The Wall Street Journal, 
40% of people taking anxiety medica-
tions don’t see any difference in their 
life. Implementing a benefits strategy 
that takes into account mental, physi-
cal, emotional and even financial health 
can serve to better address employee 

demands and improve workplace cul-
ture at the same time.

Adding to the list of obstacles em-
ployees face when seeking mental 
health support is the massive shortage 
of therapists. The CDC reports that just 
one clinician is available for every 350 
people actively seeking mental health 
care. It’s worth exploring what alterna-
tives are out there to address employee 
struggles when therapists aren’t avail-
able. Keep in mind that employees may 
be seeking off-ramps as well as on-
ramps to treatment.

Keep the Door open
While open enrollment is an ini-

tial opportunity to introduce a variety 
of offerings to employees, it can be an 
intense and overwhelming time for ev-
eryone involved. Consider implement-
ing monthly or quarterly reminders 
that highlight ways to engage in mental 
health and wellness programs. Don’t 
miss an opportunity to also make it 
fun. Maybe kick off the new year with 
a resolution-inspired campaign or cel-
ebrate March Madness with a fitness-
goal challenge.

Another way leaders can continu-
ally point teams to these resources is 
by sharing their own experiences and 
personal commitment to wellbeing. 
Company leaders must use and share 
the resources they want employees to 
adopt. By discussing these topics with-
out fear and personally embracing 
them, it destigmatizes the topic of men-
tal health in the workplace.

the taKeaway: employee 
wellness translates into a 
healthy bottom line

Everyone aspires to build a work-
force of resilient, healthy, happy em-
ployees. Helping match employees with 
wellness solutions that fit their needs is 
not only the right thing to do, it’s also 
the right thing for the company’s bot-
tom line. The hard truth is this: a work-
force of simultaneously tired, stressed 
out and unhappy people will not — and 
cannot — deliver stellar outcomes. 
Grokker Innovation Labs research, 
based on Santa Barbara Actuaries in-
dependent analysis, illustrate that em-
ployee participation in wellbeing and 
mental health solutions boosts employ-
ee retention and engagement by up to 
68%. With employee disengagement 
costing businesses $8.8 trillion, accord-
ing to Gallup’s 2023 report, helping em-
ployees help themselves is ultimately a 
win-win.

Lorna Borenstein is CEO of Grokker, a 
corporate well-being platform.
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With employee disengagement costing 
businesses $8.8 trillion, according to Gallup’s 
2023 report, helping employees help 
themselves is ultimately a win-win.

Help Workers Reap the Benefits 
of Mental Health Care Offerings
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